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Recent Trends in Digital Marketing

Dr. Sanjay L. Argade
Associate Professor
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K. J. Somaiya College, Kopargaon
slargade @rediffmail.com

Abstract:

Digital Marketing is evolved year by year since it has been born. In these days changes
occurs in digital marketing day by day and experience is that, yesterday’s evolution in digital
marketing become outdated today, it is only happened because of speedy invention in
technological gadgets and use of it by research. Research finds out new ways how to use
technological gadgets in marketing and how technological gadgets provide us the new portals to
make use of it. Although massive inventions in the field of marketing supports in strengthen the
digital marketing. There are many problems in digital marketing like choosing bad platform for
a website, use of poor search engine optimization (SEO) tool or underutilization of SEO
techniques, addition of outdated contents on website, non-use of latest trends, data uploaded is
not measured and well evaluated, one-way communication, lack of digital marketing strategy,
target audience is not defined, improper allocation of marketing budget, ignorance of conversion
rates. The problems arises developed the trends in digital marketing to solve the problems and
come out with shield to protect the interests of marketers. Digital Marketing requires electronic
tools and techniques and internet facilities to use it but customers living in rural parts of India
are not able to make it available and use it. Basically Digital Marketing trends are emerged in
the urban area and the marketers in urban area are using this technology on trial and error
basis. Although the marketers are using this technology, the customers are ignoring the use of
this technology because of the lack of sufficient knowledge, lack of sufficient and improved
gadgets and lack of confidence.

Key Words: Digital Marketing, E-marketing, Search Engine Optimization, Technological
Gadgets

Introduction:

This is very important to the marketers to be aware of the changes in the field of digital
marketing and stay ahead in order to easily adopt the new trends in digital marketing. This can
help them to grow their businesses and create and improve the relationship with customers.
During the years 1990s and 2000s the trend of digital marketing has been changed by the way
brand and businesses use technology for marketing purpose. As the emergence of digital
marketing, customers started the use of digital devices instead of visiting physical shops and the
trends developed like search engine optimization (SEO), search engine marketing (SEM),
content marketing, influencer marketing, content automation, campaign marketing, data-driven
marketing, e-commerce marketing, social media marketing, social media optimization, e-mail
direct marketing, display advertising, e-books and optical disk and games etc. Digital Marketing
includes non-internet channels like television, mobile phones, call-back and on-hold mobile
ringtones.
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The year 2018 has been the year of rising augmented reality, voice content, voice search and
influcncer marketing. In the year of 2019 various digital marketing trends are developed and that
trends improved marketing strategy and come out with desired outcome and the year 2020 carry
all the trends as an opening balance on the debit side of the account of Digital Marketing with

some additional trends.

Definition:

1. Digital Marketing is the marketing of products or services using digital technologies,
mainly on the internet, but also including mobile phones, display advertising and any
other digital medium.

2. Digital Marketing are all marketing activities that use an electronic device or the internet.

Types Of Digital Marketing/Recent Trends In Digital Marketing:
The following are the types/recent trends of digital marketing:
1. Voice Search:

Voice search is definitely becoming popular in 2020. In the year 2020, 50% of all queries
will be voice-based according to customers. There are two types of voice searches. The smart
speakers such as Amazon’s Alexa, Apple Homepod, Google Home and Microsoft’s Cortana are
used to implement the voice search. These smart speakers give immediate voice answers to the
questions of the searchers. Smart speakers can be installed in desktops and smartphones. e.g. Siri
and Google Assistant which display written search results. Marketers are delivering their
promises using voice-enabled devices. The voice-enabled devices are available in least price and
offer greater capabilities. As a result more visitors are using voice search to interact customers
towards the products. Recently marketers are trying to use ‘Search Engine Optimization’ to reach
their target audience and focus on customers voice queries.

2. Smarter Chat:
There are two recent trends in smarter chat as follows:
® Chatbots: Approximately 45% users use chatbots to serve customers promptly. The
users of chatbots prefer to use chatbots as a major means of communication to get an
opportunity to serve customers. Chatbots plays an important role in respect of marketers
and customers. Marketers can come in contact with customers in least efforts following
smarter chats with customers and customers also experiencing the chatbots to improve
their activities. Chatbots offer real-time assistance, dedicated support and a proactive to
the users.
® Whatsapp Business Messaging: According to Statista, Whatsapp Business Messaging
has become one of the most popular messaging apps in the universe. Marketers as well as
customers use this app regularly in their activities and use it to personal usage. Customers
use it personally and marketers use it in their daily activities, hence it became Over-The
Top (OTT) app. Because of heavy usage of whatsapp business messaging, messaging
traffic is expected. Near about 31 trillion messages are send by this app in the year 2014,
more and more over 100 trillion messages are send by 2019 at universal level.

3. Micro Moments:

In digital marketing marketers perform their activities online by using smartphones.
Marketers started to use micro-moments (o attract customer’s attention. When customers looks
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for ncarby store, want to make purchase and scarches for things marketers can take advantage of
these types of micro-moments. With the help of micro-moments marketers can create targeted
content and advertisement and get the benefit of customer’s behavior.
There are four types of micro-moments as follows:
e I-want-to-know-moments: When customers are searching something but not in mood of
purchase anything, these moments are called I-want-to-know-moments.
e I-want-to-go-moments: When customers are looking for a local business or thinking for
buying something at a nearby store, these moments are called I-want-to-go-moments.
e I-want-to-do-moments: When customers expect help in completing a task, these
moments are called I-want-to-do-moments.
e I-want-to-buy-moments: When customers are ready to purchase and may help in what
to purchase? And how to purchase?, these moments are called I-want-to-buy-moments.

In order to use these micro-moments, marketers should understand the basic of each micro-

moment.

4. Augmented and Virtual Reality Marketing:

Marketers are using Augmented Reality ads. as it is one of the major applications in
digital marketing. Augmented reality ads. creates unreal (virtual) environment into a more
realistic experience. Marketers appealing to the customers by creating an ad. on Facebook or on
any other digital media and asking customers to test, try and buy their products.

Marketers not only use ‘AR Ads’. (Augmented Reality Ads.) but also use Augmented
and Virtual Reality Marketing for the purpose of creating brand awareness. Marketers are
making efforts to improve their customers experience with virtual reality by allowing them to
visualize their products before buying them.

5. Live Videos:

Live streaming content is one of the most popular ways in digital marketing. Live
contents are delivered by Facebook, Instagram and Youtube. Live streaming content is the fastest
growing concept in the world of digital marketing. A live streaming content takes a short time to
produce. It became effective because it is free on internet and it offers real-time user
engagement. Live videos create greater impression than the posts published in newspapers.
Marketers can post their products information by live vides on social medias like Facebook,
Instagram and Youtube. Live streaming contents are faster in nature. Marketers improve their
relationship with followers by live videos and reach up to huge masses.

6. Al and Machine Learning:

Industries like food and beverage, e-commerce, life sciences and healthcare have started
the use of ‘Artificial Intelligence’. Amazon, Microsoft and Google improving and extending
their resources in Artificial intelligence and Machine Learning. With the help of Artificial
intelligence and Machine Learning marketers collect data from various resources and determine
the best delivery times of their customers. Marketers engage their customers by direct mail or
digital advertising.

Artificial intelligence and Machine Learning can be used in the sector of banking,
finance, accounting and teaching.
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7. Engagement-Based Email Marketing:

Which customers highly engage with emails, marketers convert them in to a loyal
customer is called engagement-based email marketing. Those customers not opened an email for
long term; marketers consider them as a dormant customer. Marketers send the right mail to right
customer. For that purpose marketers need to identify customer’s behavior. After all data is
determined and different segments are created according to defined criteria, marketers will be
able to target their leads more effectively with behavioral-based emails.

8. Rich Lead Profiling:

Data enrichment has become more and more important. Marketers use data enrichment to
know more details about their leads and personalize their approach when attempting to contact
them. The advantage of data enrichment is that a marketer might have about a specific lead such
as his email, phone number or street address and removes wrong or incorrect information. Data
enrichment process fills the name, phone number, street address, job position and household
position of customers. Q

9. Browser Push Notifications:

With the help of Browser Push Notifications, marketers reach their customers effectively
and communicate to them in a more powerful way. Browser Push Notifications play major role
in retaining customers and improving conversion rates.

10. Content Personalization:

Content Personalization plays an important role in boosting users engagement rates. In
digital marketing there is a need of personalized approach. Personalized content approach
delivers the right content to the right customer at the right time and it creates a big value in
content marketing.

Conclusion:

Digital marketing technology is emerged as an essential technology for the businessmen.
Every businessman need to concentrate on how to use online marketing to reach up to the
customers and earn profit by following digital marketing trends. In digital marketing all the
information and tools you need are at your fingertips. Digital marketing is all about trends use in, @
and find and retain the customers by making use of various tools and techniques.
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