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ABSTRACT

The present era is the age of technology. The use of technology is increasing day by day. In
addition to advanced technology, advanced knowledge and resources are used for marketing.
Different marketing strategies are used to take business to the peak of development. At present,
the technology evolving speedily so that yesterday’s technologies are becoming outdated. Even
though advanced technology is being used for successful business, changing patterns in
technological tools and their use is a major problem facing the business. In India, many
problems are being raised in respect of digital marketing. In fact, complete knowledge and
availability about digital marketing is still not available in all parts of the country. Although
e India has reached the global level, digital marketing has not found at local level in all parts
included. The concept of digital marketing is simple and easy to use but across India digital
marketing has not yet been developed. There some issues regarding the use of digital marketing
in all parts of the country. Lack of confidence and ignorance of the handling of technological
tools make businesspersons and consumers unable to switch to digital marketing. Besides that,
digital marketing moves India towards ‘Digital India’ by making efforts in the field of marketing.
Marketers flash advertisements for customers through digital medias and keep watch on the
customers who viewed that advertisements and connect to them in a simple way. Digital
marketing enable customers to order digitally and pay prices digitally. Both of the marketers and
customers make transactions digitally using various tools and techniques in the world of digital
marketing. There should be some skills within marketers and customers to become successful
user of digital resources, which are easily available where you live. Digital marketing is only the
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technique to support the business activities. Someone says that digital marketing is not forever,
because the rends in digital marketing changes time to time. Digital marketing is nothing but all
the information and tools you want are at your fingertips. Digital marketing requires enough
time and energy to learn new things, whiclt enable marketing activities as well as it require some
skills to prove the importance and usefulness to buyers and sellers. Digital marketing is based on
internet. Internet allows marketers to make use of social medias, surfing for information on

googleor make purchases online.
KEY WORDS:

E-mail Marketing, CRM SKkills, Mobile Marketing, Social Media Skills, SEO and SEM Skills,
Smartphone

INTRODUCTION

Digital marketing is growing 25-30% annually in India. Near about 500+ million users of the
internet, perform their business activities digitally. World’s largest Facebook users are in India.
High-speed digitization, social media channels and online portals are leading to a growth of
digital marketing. Digital marketing enable marketers to reach up to large segment of audience in
minimum efforts and bearing minimum cost. In 2007, Flipkart is launched and the face of
marketing is completely changed. From evolution of Flipkart, digital marketing is strengthened
by making use of mobile phones, online shopping and home delivery. Digital marketing industry
has tried to bring a large percentage of online business with its promising ability to create a
global network and flourish even the small businesses internationally. Since 2013, India is
undergoing a golden period of digital marketing growth and the trend of digital marketing is
continued through 2020.

On an average, the people of India spend 4-5 hours a day in scrolling through social media, e-
mails and browsers. The information on the internet influences the lives of global people. Digital
marketing influences the audience online with creating a brand’s impact over the audience. The
time spend by the customers on the internet empowers digital marketers to create impactful
strategies to influence customers and right strategy converts the audience in to the customers.
Websites, blogs marketing campaigns and SEO strategies have influences the customer’s
presence on the internet. Digital marketing requires some well-equipped experts to create a social
demand for a brand. Digital marketing agencies and professionals have contributed much in the
field of digital marketing. The professionals with sound skills, imaginative minds and excellence
in knowledge strengtheneddigital marketing. The various skills of digital marketing elaborated in
this research paper. In digital marketing technical and non-technical skills, create a wave of
popularity on the internet. Professionals and experts in digital marketing play a vital role in the
field of web designing, web development, social media consultants, brand consultants, content
writers, graphic designers and artists. With the optimum skills and knowledge of particular field,
professionals come together and work collectively to create a visual representation of ideas to
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plant in 10 the minds of customers. Various tools and techniques are available in digital

marketing.
CONCEPT OF DIGITAL MARKETING

Marketing activities done through internct/online is termed as Digital Marketing. Digital
plattorms are used to approaching customers. Digital marketing always connecting with
audience/customers at the right time and at the right place. Marketers and buyers spend their time
and energy to fullill their needs on internet.

Digital marketing gathers all the marketing efforts, which use an electronic device or internet.
Marketers use digital channels such as search engines, social medias, e-mail, and websites to
connect with customers.

e SKILLS REQUIRED IN DIGITAL MARKETING

The marketing professionals and experts can learn digital marketing skills with patience, hard
work and developing skills among them. Marketers can improve business transactions by
acquiring the essential skills to improve digital marketing. Following are the skills required in
digital marketing-

1. Data analysis:

Data analysis is required to understand the customers and target them with the right messages at
right time. Data analysis tools are available on internet and gives information to the marketers
whichever they need. Marketers can collect information from various online transactions. e.g.
online transactions, content consumed, search queries, online footprints.

It is most essential to analyses the consumer data in proper manner otherwise, marketers cannot
able to create marketing strategies to grow and develop his/her business. Data analysis as well as
. data cleaning is most important. e.g. eliminating incorrect data, duplicate and incomplete data.

2. Writing and Editing Skills:

Content is most important in digital marketing. Blog posts and pages landing are performed by
producing articles but writing and editing of articles is more important. Well-written and relevant
copy and content is must for every businessperson. Search engines can help marketers to find
targeted audience. It is true that which content are you going to produce, it should be evergreen.
In short, after few days or years the information in content should remain relevant.

3. SEO and SEM Skills:

Search Engine Optimization (SEO) and Search Engine Marketing (SEM) are the strategies which
driving traffic to marketer’s websites. Better understanding of SEO and SEM translates better
execution of marketer’s strategies. The importance of relevant and specific keywords is reached
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to the enough height. Google's algorithm is upgrading day by day. Latest algorithm updates and
factors affect search ranking. It is very necessary to marketers that, they should consider these

algorithms in their content creation and distribution strategics to attract and entertain the
customers.

4. LISTENING SKILLS:

The best way to convey marketers marketing message to consumers is the ‘Listening’. Listening
is performed through social medias and social listening. Social media listen to the target

audience talk regarding marketers brand, products and services. Social listening allow the
marketers to know the competitors.

S. E-MAIL MARKETING SKILLS:

E-mail marketing is one of the old marketing skills, but even today it stands as a most effective @
and suitable marketing practice because it also depend upon internet/online. E-mail marketing
creates good relationship among marketers and customers. In E-mail marketing, marketers are

required to provide best e-mail service to the customers. E-mail marketing includes many tools,
metrics and strategies.

6. CRM (CUSTOMER RELATIONSHIP MANAGEMENT) SKILLS:

Customer Relationship Management Skill is based on personal relationship with customers.
Marketers need to understand the customer interactions, experience and can connect with them
on a personal and emotional level to grow the business. Managers can promote their brand in
customers by improving customer relationship management. Good communication skill is
required to improve good relationship with customers. Although customers are more in numbers
marketers can deal with them by improving customer relationship management.

7. SOCIAL MEDIA SKILLS:

Social media is a big platform in public communication and conversation. Marketers can engage G
and inform customers about their brand through social media. Social media is easily available

nearby marketers and it is most faithful to community. People believe in social media so

marketers can take advantage of it. Social media is more familiar to everyone because everyone

uses it personally. Marketers need to post the information regarding their brands regularly and

consistently. Social media includes Social media advertising, boosted posts, hashtags, business

pages and groups. Social media management and community management are two sides of one

coin.

8. PAID SOCIALMEDIA ADVERTISING SKILLS:

Social media is not only a skill to reach up to targeted customers but also paid social media
advertising skill is also available to reaching the customers. Marketers can create businesspage,
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using the right hashtags or regularly posting information regarding goods or services. Facebook
ads are another example of paid social media advertising. Nowadays social media advertising is
totally depends upon internet. Digital tools and techniques are used to make advertisement on
internet. Paid social media flashes attractive advertisements in least price and least time.

9. BASIC DESIGN SKILLS:

The publicity of brands is mostly depends upon size, shape and appearance. Marketers need to
place experts and professionals who experiencing in the field of designing. The experts design
the products and place in front of customers. Experts create well-designed visual appearance of
the product. Marketers also should have the basic knowledge about design principles.

10. MOBILE MARKETING:

Marketers and customers use Smartphones in large scale. Customers are using smartphones for
every activity including buying the goods or services. Near about 51% of customers have
discovered a new company while searching on their smartphones. Mobile marketing is
improving day by day hence there no limit to grow mobile marketing. Marketers and social
media platforms introduced new ways to reach customers on their smartphones. So marketers
need to develop mobile-friendly contents and also need to know customers dependency on
smartphones.

CONCLUSION

Digital marketing has proven that, it enables business activities by making use of technological
gadgets like smartphones, computers, and laptops. Use of smartphones increased day by day in
digital marketing because smartphones facilitates all that functions, which are required in digital
marketing. As the manufacturing concern grows, the demand for skilled and creative
professionals is rising too. As a result, digital marketing generating more employment and India
will be a hub for IT activities.
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